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Editorial Policy
Aim of this Report
The Cityview has started its sustainability journey since 2011. An important stage had been reached in
2015 through publishing the first Sustainability Report. To continue The Cityview’s journey with a
systematic fashion, this report provides the various key highlights on environmental and social
sustainability to our stakeholders.

Scope of the Report
This report focuses on The Cityview’s sustainability performance in Hong Kong from 1 April 2014 to 31
March 2016. This period starts and ends on the same dates as The Cityview’s fiscal years from 2014 to
2016, so stakeholders can easily compare the company’s performance in financial terms as well as
corporate sustainability.

How We Report
This report is prepared in accordance with the internationally recognised reporting guidelines – outlined in
the Global Reporting Initiative (GRI) G4 core option. Key stakeholders were also involved in a materiality
assessment to determine the most relevant issues for the report. A GRI index of indicators can also be
found on p. 25 – 32.

Publication Schedule
To keep all stakeholders informed of our progress in sustainable development, we publish a
comprehensive report every two years.

Feedback
We welcome your valuable feedback on this report and The Cityview’s initiatives. Please feel free to send
your comments to green@thecityview.com.hk . Your input will help us improve future reports as well as our
sustainability efforts.
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General Manager’s Message
Today, our guests, colleagues and business partners expect corporations not only
to demonstrate proper business ethics but also to make sincere contributions
toward environmental and social sustainability. In response to this, we began our
own dedicated sustainability journey back in 2011.
We are living in a world with mounting changes and challenges, including rapid
globalisation, climate change and keen competition for talent. To cope with the
risks and opportunities associated with these changes, we are striving to strike a
prudent balance regarding our commercial responsibilities, environmental
responsibilities and community involvement. To date we have made significant
progress in meeting our sustainability priorities with some of these
accomplishments achieved during the reporting period highlighted below:
l
l
l

Earned the coveted EarthCheck Gold Certification, the world’s most scientifically rigorous
sustainability management programme for the tourism industry
Established a Recreation and Volunteer Committee to promote work-life balance and encourage
colleagues to make a positive impact on the local community
Won the Manpower Developer Award issued by Hong Kong’s Employees Retraining Board, in
recognition of our outstanding achievements in manpower training and development

As we move closer toward achieving our stated goals, we remain fully committed to addressing a host of
new sustainability challenges with energy, water, waste and community involvement emerging as key
areas of our focus. For this reason we set annual targets in these areas to ensure that we are achieving
our long-term objectives. To help align The Cityview’s corporate vision throughout the organisation, we
offer ongoing sustainability training to our staff on a regular basis.
We welcome your views on our sustainability performance and the contents of this report. Thank you for
supporting us on our journey toward a better, more sustainable future.

Mr. Alex Wu
General Manger
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Corporate Philosophy

Quality

People

Environment

The Cityview’s corporate culture is distinguished by our sense of responsible behaviour whether related to
our products and services, our employees, our interaction with the environment and to society at large. We
aspire to be a recognised leader in sustainable management, delivering quality products and services while
caring for our guests, employees and society.
We realise our aspirations by:
l
l
l
l
l

Striving to meet and exceed customers’ expectations
Valuing human resources
Collaborating with stakeholders
Operating efficiently with care for the environment
Upholding high standards of safety and ethics

The details about implementing the above actions are set out in the “Approach to Sustainable
Development”.
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Corporate Profile
The Cityview is located in Yau Ma Tei, Kowloon, Hong Kong and affiliated with the Chinese Young Men’s
Christian Association according to Chapter 1013 of Hong Kong legislation. We offer a unique and easily
accessible range of facilities as well as efficient, streamlined operations, resulting in a warm hospitality
experience for today’s frequent travelers from all over the world. The Cityview has 422 guestrooms,
ranging from standard accommodation options to suite facilities. There are also three food and beverage
outlets which serve different cuisines, including Chinese - “The Balcony”, Western - “City Café” and Thai “Amazing” (formerly the bar and lounge “The Atrium” in the reporting period). The Cityview provides three
meeting and conference facilities that cater for a total of 400 guests at any one time.
Thanks to the continuous support of our guests and clients who pursue quality products and services, The
Cityview has expanded to serve the community at large not only with our products and services, but also
through community activities, such as making in-kind donations to charitable events, and joining in
volunteer efforts. Our 200 staff members have served about 262,000 and 239,000 room guests in
2014/2015 and 2015/2016, respectively. Also, about 272,000 and 283,000 guests, respectively enjoyed our
food and beverage services in 2014/2015 and 2015/2016.

City Café

The Balcony

Amazing
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Awards and Recognitions
Our on-going commitment to excellence in quality food and service as well as our outstanding record of
sustainability has earned The Cityview a host of third-party recognitions.
Below is a list of awards and recognitions we received during the reporting period.
Award/ Recognition

Award-Granting Organization

Award Description

Gold Circle Award
(2014/2015,
2015/2016)

agoda

The award recognises us work closely
with agoda to go above and beyond
the standard internet offering.

Silver Award

Rakuten Travel

The award recognises us in achieving

Brands

high rate of customer satisfaction,
which remarks our success via staff
effort in attaining omotenashi.
Guest Review Award
2016

Booking.com

The award recognises us in offering
great guest experience and with a
review score average of 8.0 and above
and with 10 or more reviews online.

U Favourite Food
Awards 2015 –
Amazing”

U Magazine

U magazine launches an annual
consumer survey to select citizen’s
favourite restaurants in one person,
one vote fashion.

The Best Green Hotels
of China

The 9th China Hotel Starlight
Awards

The award recognises us in
implementing green practices in
operation and creating a truly
sustainable world together with our
guests.

High Flyers Award –
Green business Hotel

Hong Kong Business

Hong Kong Business awarded The
Cityview the title of ‘Green Business
Hotel’ in 2015.

Environment

7

Silver & Gold
Certifications

EarthCheck

EarthCheck is the leading certifier of
sustainability performance for travel
and tourism organisations. We earn
silver certification for four consecutive
years from 2012-2015 and earn gold
certification in 2016.

Silver Award of Hotels
and Recreational
Clubs under Sectoral
Awards of 2015, 2016
Hong Kong Awards for
Environmental
Excellence (HKAEE)

Environmental Campaign
Committee

This award recognises our
outstanding performance in terms of
green management and green
innovations.

Social Capital Builder

Labour and Welfare Bureau

The award recognises our excellent
performance in promoting social
capital and CIIF-funded projects and
playing a key role in achieving social
capital outcomes

Happy Company 2016

Promoting Happiness Index
Foundation

The award recognises us in fostering a
happy workplace culture and raising
the happiness-at-work level of the
local workforce.

The 6th Hong Kong
Corporate Citizenship
Logo – Enterprise
Category

Hong Kong Corporate Citizenship

The award recognises us in promoting
the concept of corporate citizenship,
caring for the community and
promoting the sustainable
development of economic and social
environment.

Manpower Developer

Employees Retraining Board

This accreditation recognises our
outstanding achievements in
manpower training and development.

People
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Memberships and Charters
We actively engage with industry associations, sustainability experts and the Hong Kong Government to
ensure that we are on the right track for sustainable development and remain at the forefront of best
practices.
Our memberships and charters include:
l Hong Kong Hotels Association (Board Member and Green Development Sub-Committee Member)
l Federation of Hong Kong Hotel Owners (Member)
l Association of Travel Executives (Member)
l Hong Kong Tour Operators Council (Member)
l Commanderie Des Cordons Bleus De France (Corporate Member)
l Australian Chamber of Commerce membership (Member)
l Office of the Privacy Commissioner for Personal Data, Hong Kong –
Data Protection Officer’s Club (Member)
l Hong Kong Environmental Protection Department – Waste Check Charter (Signatory)
l Hong Kong Environmental Bureau – Charter on External Lighting (Signatory)
l Hong Kong Environmental Protection Department –
Carbon Reduction Charter and Carbon Audit Green Partner (Signatory)
l Hong Kong Environmental Protection Department - Food Wise Charter (Signatory)

9

Approach to Sustainable Development
Sustainable development is crucial to the long-term success of The Cityview. Our approach to achieving
this is guided by our sustainability policy, which outlines a commitment to environmentally and socially
sustainable business practices. We understand that our sphere of influence extends beyond just our own
operations. For this reason, we collaborate with suppliers, business partners and guests to reduce our
environmental footprint while improving the health and safety of our guests and colleagues, and raising
awareness of sustainability issues.
Our Green Committee is responsible for integrating environmental and social considerations into the
decision-making process and for devising strategies aimed at continuous improvements of our
sustainability performance. The Committee includes departmental representatives and is led by the
General Manager who meets monthly to review performance results and formulate improvement plans.
Moreover, frontline staffs from different departments are invited to join the Committee as attendees to get
involved in The Cityview’s sustainability management.

Risk Assessment and Management
To strategically allocate our resources to meet sustainability goals, we conduct an annual risk assessment
to identify the actual and potential risks to the environment as well as the social aspects of our operations.
Through this assessment, we address the highest risk items on the sustainability action plan.
As we understand that our influence extends beyond our operations to include our entire supply chain, we
established a sustainable purchasing guideline in 2013 to give preference to sustainable products and
services. For example, we favour those items containing recyclable content, as well as products that are
eco-labelled or biodegradable. Furthermore, we source products and services locally whenever possible.

Responsible Behaviour
In addition to acting responsibly in terms of our environmental performance, we are committed to building
and maintaining strong corporate governance and ethical standards that support business sustainability.
Our Code of Conduct outlines standards of ethical behaviour that we expect from our employees on a
variety of issues, including anti-corruption, equal opportunities, fair competition and protection of
customer privacy. It is mandatory for all employees to comply with the Code of Conduct. Those who
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violate it are subject to disciplinary actions. To ensure that all employees are acquainted with the Code of
Conduct, the guidelines are included in all staff orientations.

Material Aspects for Disclosure
To best identify and isolate aspects for reporting, we conducted an internal survey and looked into
comments from external stakeholders during the reporting period. Issues for consideration in the survey
were selected from the GRI G4 list, based on their relevance to the hospitality industry, local context and
global trends. To prioritise the issues, we asked managers to rank each issue based on its influence for
business success. To rank the importance of issues for stakeholders, we considered the frequency of the
types of comments we received.
A matrix of the issues is plotted below to illustrate the various priorities:
High

26
25

23
20

1
5

11

Importance to Stakeholders

9
22

27

28

15

2

24

6

10
13

7
12

8
19

14

21
17
4

3

16
18
Low

Influence on Business Success

11

High

Issues Considered:
Economic and General

Environment

Social

1.

Economic performance

5.

Materials

12. Employment

2.

Market presence

6.

Energy

13. Labor/Management Relations

3.

Indirect economic impacts

7.

Water

14. Occupational health and safety

4.

Procurement practices

8.

Products and services

15. Training and Education

9.

Emissions

16. Diversity and equal opportunities

10. Effluents and waste
11. Compliance

17. Labour practices grievance
mechanisms

Human Rights

Society

Product Responsibility

18. Non-discrimination

20. Local community

24. Customer health and safety

19. Security practices

21. Anti-corruption

25. Product and service labeling

22. Public policy and advocacy

26. Marketing communications

23. Anti-competitive behaviour

27. Customer privacy
28. Compliance
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Stakeholder Engagement
During the period 2014/2016, we engaged our stakeholders through various means to find out how they
view us as well as to discover what their expectations of The Cityview were. The following table shows our
key stakeholder groups and details the engagement channels with each of them as well as the findings.
The specific key stakeholders were chosen based on importance in terms of their financial, environmental
and social contributions, as well as the frequency of communication and collaboration they have with us.

Group

Engagement channel

Staff








Performance Appraisals
Suggestion Box
Monthly ‘Green Meeting’
Annual Satisfaction Survey
Annual Sustainability Training
Staff Relations Activities







Clients and
Guests







Environmental Conditions
Quality of Products and Services



Comment Card
Comments on Online Travel
Websites
Social Media

Suppliers and
Contractors




Meetings
Consultations



Opinions on Environmental
Management

Partners





E-mail
Meetings
Consultations



Exchange of Ideas on Improving
Services
Enhancements on Sustainability
Performance




E-mail
Social Media



General
public

Findings/ Concerns
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Staff Satisfaction
Welfare
Working Environment
Career Development
Suggestions on Improving our
Sustainability Performance

Enquiries About Service Details, e.g.
Dinner Packages and Rooms
Availability
Enquiries About the Location

Employees
Creating a Great Place to Work
Employees are critical to our business success. Therefore to ensure that our daily operations continue to
thrive, we solicit staff opinions through a host of different channels. We also support their professional
development through training, maintaining occupational health and safety and by organising activities to
create a corporate culture that nurtures a proper work-life balance. Various initiatives have also been
implemented to help us achieve our goal of becoming the hospitality employer of choice.

Long Service Award to recognise staff loyalty

Annual ‘Best Employee Award’ to recognise outstanding staff
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Professional Development and Training
On-going professional development and training are provided during work hours to keep staff up-to-date on
the latest industry trends, as well as to align their duties to match our corporate vision and to help staff
reach their full potential in providing top quality services. Total training reached 3,366 hours and the
average number of training hours per employee came to 17 during the reporting period. All employees also
receive regular performance reviews, which help their overall professional development.

APAY Green Ambassadors Training in Bangladesh

Annual Sustainability Training
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Health and Wellness
We are committed to providing a healthy and safe work environment. To this end, an Occupational Health
and Safety Committee was established to identify and reduce safety risks as well as keep our staff
informed about the latest key safety issues. The committee meets to review performance and initiate
improvements every two months. Various training programmes are also regularly provided to staff to raise
their awareness about occupational health and safety standards. During the reporting period, 17 minor
work injury cases were recorded.
We strive to provide various recreational events to enhance staff health at The Cityview. For example, we
schedule outdoor activities, sports competitions and staff birthday parties. Our employees’ overall
well-being has been enhanced by participating in those activities, which is reflected in the high level of
care they show for our guests.

Coastal Clean Up

Our Soccer Team

Recreation and Volunteer Team Celebration Dinner

Staff Outing
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Guest Experience
We are committed to satisfying our guests with quality products and services, focusing particularly on
customer health and safety. To this end, we adhere to rigorous hygiene and safety standards by
conducting regular inspections and carrying out staff training. To foster greater awareness to our guests
about environmental conservation, we do not sell any products or services that have been banned or are
considered controversial. For example, we have stopped providing shark fin dishes since 2012 to benefit
shark conservation.
Developing close relationships with our guests is also a key approach to offering a better guest experience.
For this reason we organised various activities, such as the green campaign - ’Xmas Green Journey’ in
2015 to have fun and at the same time encourage guests to opt for a greener festive holiday as well as
share our various green initiatives with guests.

Understanding and Exceeding Guest Expectations
To enhance guests’ satisfaction and overall experience at The Cityview , our
guestrooms are equipped with a smartphone that provides unlimited 3G data,
a Wi-Fi hotspot and tethering, plus unlimited local and international calls to
selected countries. It is also a valuable means for updating our guests with
important news, such as a typhoon status or special dining offers.

A handy smartphone

Moreover, we constantly review and analyse guest comments through various assessments and
improvement tools, such as comment cards and online guest platforms in order to formulate improvement
plans so that we can maintain the highest levels of guest satisfaction.
Guest Satisfactory Rating in the reporting period*:

*Remark:
The Guest Satisfactory Rating is based on our monthly guest comments analysis.
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Community
We are committed to conducting business in a way that has a positive impact on society. For this reason,
we respond to the needs of the local community in a strategic and focused way.

Charitable Contributions
During the reporting period, we registered our employees to take
part in 20 charity events to benefit the local community while our
monetary donations totaled over $77,000. In addition to cash
assistance, we provide various types of in-kind donations to
charities such as hotel stays, meals and event venues to support
worthy causes.
Walk for Sight - Orbis

Care for the Community
We organise social contribution activities in a variety of areas to enrich the lives of the local community.
For example, we arranged a fun tea party for students who come from low-income families. Moreover, we
co-sponsored an event called -“Serving with Love” together with Chinese Young Men Christian
Association of Hong Kong in which grassroots families were invited to enjoy a complimentary lunch and a
series of live performances.

The Tea Party

Serving with Love
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To enhance employees’ awareness about local social
issues, we encourage them to join various volunteer
activities. For instance, we organised a visit to meet seniors
at the Ho Man Tin Centre For The Elderly in order to bring
some warmth and joy to the senior citizens living there.

Visit to Ho Man Tin Centre For The Elderly

Education
To attract the best talent into the hospitality industry, we provide trainee/intern opportunities for students
of our education partners so they can gain hands-on industry experience. Moreover, we arrange visits for
students to let them gain first-hand knowledge about hospitality operations.

Information-sharing with Students about Hospitality Operations
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Environment
As an industrial carbon footprint contributor, we recognise the impacts that our business, products and
services have on the environment. To help mitigate these matters, we have put in place green initiatives in
various areas of our operations to make continual performance improvements.

GHG and Energy Consumption
It is widely recognised today that global climate change is due to increasing GHG concentrations in the
atmosphere, which is impacting everyone around the world. To help counter this, we have been conducting
a carbon audit every year to analyse and assess significant GHG emissions generated by our operation
since 2012/2013. The total amount of our GHG emissions is then provided to the Environmental Protection
Department to support its annual survey on GHG emissions across Hong Kong. We also take active
measures to reduce GHG emissions through various carbon reduction activities. For example, a
carbon-neutral corporate dinner was prepared for our guests in 2016, offsetting three tonnes of carbon
emissions. As of the reporting period, we have achieved the lowest GHG emissions output in 2015/16.

Our total GHG emissions from 2012/2013 to 2015/2016:
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Although there are constraints as to which company we can select as our electricity service provider, we
strive hard to explore a wide range of energy management opportunities to achieve overall success in
energy management, including:
l Replacement of deteriorated electrical and mechanical facilities with energy-efficient ones, such as
heat pump water heaters and chiller units
l Replacement of existing lights with LED luminaries
l Installation of solar window film on the skylight of the outlet – Amazing
l Setting up and strictly following the Electrical & Mechanical Facilities Services Schedule to minimise
our use of energy
l Being one of the signatories to the Environment Bureau’s Charter on External Lighting, by maintaining
a commitment to switching off decorative lighting installations, as well as lighting for promotional or
advertising purposes, which affects the outdoor environment during the preset time.
By implementing the practices noted above, our energy consumption (MJ) per guest night* and
greenhouse gas emissions per guest night* reached its lowest levels in 2015/2016, compared to previous
years.
Our Total Energy Consumption (MJ) per Guest Night and GHG Emissions from 2012/2013 to 2015/2016:

*Remarks:
Guest night = No. of room guests + 1/3 Day Guest (until Apr 2015, EarthCheck definition)
Guest night = No. of overnight guests + 1/3 Day Guest + Staff stay overnight + Non-resident restaurant covers (from May 2015,
EarthCheck definition)
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Water Consumption
Water is primarily provided to our guests via in room service and catering services. Water samples are
tested on a regular basis to ensure that we comply with local regulations on the quality of the sewage we
discharge.
To support conservation of aquatic life, we have also been switching to cleaning products that are
biodegradable or eco-labelled.
Our total water consumption was 96,254 cubic metres and 88,533
cubic metres in 2014/15 and 2015/16, respectively. In other words,
we have been achieving a gradual decrease in water consumption
since 2012/13 as we continue to promote initiatives to best
manage water usage. For example, we encourage guests to
participate in our hotel’s towel and linen re-use programme, and we
also re-use rainwater for irrigation and floor cleaning to save water
resources.

Card that inform guests of towel
&linen reuse programme

Waste Management
To help alleviate the pressure on landfills in Hong Kong, we have implemented a variety of programmes to
reduce waste generated from our operations. From 2014/15 to 2015/16, the total amount of waste sent to
landfills was 656,700 kg and 662,650 kg, respectively. Although the amount has been gradually increasing
over the years, this is due to the overall improvement in our business results. The waste-to-landfill per
guest night reached its lowest level in 2015/16.
Reduce
l
l

Reuse

Encourage staff to print on

Encourage staff and guests to

l

Food waste composting

both sides

donate old clothes to

l

Partner with ‘Soap Cycling’

Donate leftovers to the needy

‘Christian Action’

(until 6/2015) and ‘Clean the

Re-use envelopes for internal

World’ (from 1/2016) to

communications

recycle used soap for

Replacing paper cup covers

developing countries

through Foodlink
l

Recycle

l

l

Partner with ‘Friends of the
Earth’ to provide a
Banquet’

menu to

‘Light

l

with silicon covers.

customers

l

Used cooking oil recycled to
biodiesel
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l

Participate in the ‘Waste No

l

Food’ Campaign to provide an

Recycle paper, plastic,
metals, and glass bottles

economic incentive to
customers to order “less rice”
or ”fewer portions”.

Summary of Recycled Materials During the Reporting Period (2014/2015 & 2015/2016):

*Collection of used cartridges started from 4/2015.

As charges for municipal solid waste will be launched in the second half of 2019 at the earliest, we expect
that the treatment and disposal of waste will result in a significant increase of operational costs. The
amount of food waste is one the aspects we are primarily concerned with. Therefore, we collaborated with
Greeners Action to conduct two food waste audits during the reporting period. Several food waste
reduction measures were initiated after the first audit, and we had reduced nearly 80% of food waste in the
second audit.
As the Organic Resources Recovery Centre Phase 1 (ORRC 1) will be commissioned in the fourth quarter of
2017, we are planning to expand our existing daily food waste recycling scheme to a full-scale project and
deliver waste to the ORRC 1. We are gratified to know that generated waste will be greatly reduced in the
near future.
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Conservation
Apart from reducing our environmental footprint, we have also launched initiatives and support various
NGO awareness campaigns to support conservation.
Here are some examples:
l Hydroponics grown at The Cityview rooftop.
l Participation in the ‘Waste No Food Campaign’ organised by Friends of the Earth
l Biodegradable/ with eco-content/ FSC-certified room amenities
l FSC-certified paper and napkins with recyclable content
l
Food and supplies sourced locally, if possible
l Partner with ‘Fish & Season’ to source sustainable seafood items
l Participation in the ’Light Banquet’ campaign organised by Friends of the Earth to offer banquet
menus with fewer dishes in order to reduce waste
l Offer low-carbon menus, events and carbon offsets
l Adoption of a “No Shark Fin” policy for all menus since 2012
l Participation in the WWF’s annual ‘Earth Hour’ since 2013
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GRI Index
General Standard Disclosures
Section

General
Standard
Disclosures

Description

Section/
Statement

Strategy and
Analysis

G4-1

Statement

Organizational
Profile

G4-3

Name of organisation

Front page

G4-4

Primary products and services

Corporate Profile

G4-5

Location of organisation’s headquarters

G4-6

No. of countries where the organisation operates

G4-7

Nature of ownership and legal form

G4-8

Markets served

G4-9

Scale of organisation

G4-10

Workforce

G4-11

Percentage of total employees covered by
collective bargaining agreements

Employees are
not covered by
collective
bargaining
agreements.

G4-12

Supply chain

Approach to
Sustainable
Development

G4-13

Significant changes in the reporting period

There were no
significant
changes.

G4-14

Precautionary approach

Approach to
Sustainable
Development

G4-15

External charters, principles & other initiatives

Corporate profile
& environment

G4-16

Strategic Organizational Memberships

Corporate Profile

from the most senior decision- maker
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General
Manager’s
Message

Section

General
Standard
Disclosures

Description

Section/
Statement

Identified
Material
Aspects &
Boundaries

G4-17

Entities included in the organisation’s financial
statements

The Cityview
only

G4-18

Process for defining the report content and the
aspect boundaries, how the organisation has
implemented the reporting principles for defining
the report’s content

Editorial Policy &
Approach to
Sustainable
Development

G4-19

Material Aspects identified in the process for
defining report content

Approach to
Sustainable
Development

G4-20

Aspect boundary within the organisation

Editorial Policy

G4-21

Aspect boundary outside the organisation

Described in
individual
sections

G4-22

Effect of any re-statements

No restatement
on information in
previous reports
was made.

G4-23

Significant changes from the previous reporting
period

There are no
significant
changes.

G4-24

Stakeholder groups engaged by the organisation

Stakeholder
Engagement

G4-25

Basis for identification and selection of
stakeholders

G4-26

Approach to stakeholder engagement

G4-27

Key topics and concerns raised by stakeholders

G4-28

Reporting period

G4-29

Date of latest previous report

G4-30

Reporting cycle

G4-31

Contact point for questions regarding the report

Stakeholder
Engagement

Report Profile

Editorial Policy
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G4-32

“In accordance” option chosen

G4-33

Assurance

No assurance

Governance

G4-34

Governance structure of the organisation

Confidential

Ethics and
Integrity

G4-56

Organisation’s values, principles, standards and
norms of behaviour

Corporate
Philosophy &
Approach to
Sustainable
Development

Specific Standard Disclosures
Category

Aspect

Specific
Standard
Disclosures –
Material
Aspects

Economic

Economic
Performance

G4-DMA

Corporate
Profile
Direct economic value
generated and distributed

Confidential

G4-EC2

Financial implications and
other risks and opportunities
for the organisation’s
activities due to climate
change

Environment

Ratio of entry level wages
compared to local minimum
wage

Wages of all
entry level staff
exceed local
minimum wage.

G4-EC6

Energy

Section/
Statement

G4-EC1

Market Presence G4-EC5

Environment

Description

Proportion of senior
100%
management hired from the
local community at significant
locations of operation

G4-DMA
G4-EN3

Environment
Energy consumption within
the organisation
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Water

Environment

Emissions

G4-EN5

Energy intensity

G4-EN6

Reduction of energy
consumption

G4-DMA
G4-EN8

Total water withdrawal by
source

G4-EN9

Water sources significantly
affected by water withdrawal

G4-DMA

Environment

G4-EN15

Direct greenhouse gas (GHG)
emissions (Scope 1)

G4-EN16

Energy indirect greenhouse
gas (GHG) emissions (Scope
2)

Effluents and
Waste

G4-EN17

Other indirect greenhouse gas
(GHG) emissions (Scope 3)

G4-EN18

Greenhouse gas (GHG)
emissions intensity

G4-EN19

Reduction of greenhouse gas
(GHG) emissions

G4-DMA
G4-EN23

Products and
Services

Compliance

Total weight of waste by type
and disposal method

G4-DMA
G4-EN27

Extent of mitigation of
products’ and services’
environmental impacts.

G4-EN29

Monetary value of significant
fines and total no. of
non-monetary sanctions for
non-compliance with
environmental laws and
regulations
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No incidents of
non-compliance

Social

Employment

Labor
Practices and
Decent Work

Occupational
Health and
Safety

Training and
Education

G4-DMA

Approach to
Sustainable
Development

G4-LA1

Total no. and rates of new
employee hires and employee
turnover

Total no. of new
employee hires:
110 in
2014-2015 &
159 in
2015-2016
Total no. of
employee
turnover: 57 in
2014-2015 &100
in 2015-2016

G4-LA3

Return to work and retention
rates after parental leave

100%

G4-DMA

Employees

G4-LA6

Types and rates of injuries,
occupational diseases, lost
days and absenteeism as well
as total number of
work-related fatalities, by
region and gender

G4-LA7

Workers with high incidences
of or high risks for diseases

No workers with
high risk of

related to their occupation

diseases
related to their
occupation

G4-DMA

G4-LA9

Employees

Average hours of training per
year per employee by gender,
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and by employee category
G4-LA11

Social

Local
Communities

Society

Anti-competitive
Behavior

Social
Product
Responsibility

G4-DMA
G4-SO2

Anti-corruption

Percentage of employees
receiving regular performance
and career development
reviews, by gender and
employee category
Community
Operations with significant
actual and potential negative
impacts on local communities

G4-DMA

No operations
with significant
actual and
potential
negative
impacts on
local
communities
Approach to
sustainable
development

G4-SO4

Communication and training
on anti-corruption policies
and procedures

G4-SO5

Confirmed incidents of
corruption, and actions taken

No confirmed
incidents of
corruption

G4-SO7

Total number of legal actions
for anti-competitive behavior,
anti-trust, and monopoly
practices and the outcomes

0

Customer Health G4-DMA
and Safety
G4-PR2

Guest
Experience
Total number of incidents of
non-compliance with
regulations and voluntary
codes concerning the health
and safety impacts of
products and services during
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No incidents of
non-compliance

their life cycle, by type of
outcomes
Product and
Service Labeling

G4-PR4

Total number of incidents of
No incidents of
non-compliance with
non-compliance
regulations and voluntary
codes concerning product and
service information and
labelling, by type of outcomes

G4-PR5

Results of customer
satisfaction surveys

Marketing
G4-DMA
Communications

Customer
Privacy

Compliance

Guest
Experience

G4-PR6

Sale of banned or
controversial products

G4-PR7

Total number of incidents of
non-compliance with
regulations and voluntary
codes concerning marketing
communications, including
advertising, promotions, and
sponsorship, by type of
outcomes

G4-DMA

G4-PR8

Guest
Experience

No incidents of
non-compliance

Approach to
Sustainable
Development
Total no. of substantiated
complaints regarding
breaches of customer privacy
and loss of customer data

G4-DMA

No complaints
received

The Cityview
complied with
local
regulations on
product
responsibility.
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G4-PR9

Monetary value of significant
fines for non-compliance with
laws and regulations
concerning the provision and
use of products and services
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No incidents of
non-compliance

Address: 23 Waterloo Road, Kowloon, Hong Kong
Tel: +852 2783 3888
Fax: +852 2771 5238
E-mail: green@thecityview.com.hk
Thank you for your interest in The Cityview’s sustainable development. We welcome your feedback on this
Report.
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