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Editorial Policy
Aim of this Report
To help document The Cityview’s sustainability journey in a more systematic fashion, we are publishing this
inaugural Sustainability Report to inform stakeholders about the various key highlights contained in it.

Scope of the Report
This report focuses on The Cityview’s sustainability performance in Hong Kong from 1 April 2012 to 31
March 2014. This period starts and ends on the same dates as The Cityview’s fiscal years, so stakeholders
can easily compare the company’s performance in financial terms as well as corporate sustainability.

How We Report
This report is prepared in accordance with the internationally recognised reporting guidelines – outlined in
the Global Reporting Initiative (GRI) G4 core option. Key stakeholders were also involved in a materiality
assessment to determine the most relevant issues for the report. A GRI index of indicators can also be found
on p. 20 – 27.

Publication Schedule
To keep all stakeholders informed of our progress in sustainable development, we publish a comprehensive
report every two years.

Feedback
We welcome your valuable feedback on this report and The Cityview’s initiatives. Please feel free to send
your comments to green@thecityview.com.hk . Your input will help us improve future reports as well as our
sustainability efforts.
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General Manager’s Message
Today, our guests, colleagues and business partners expect
corporations not only to demonstrate proper business ethics but
also to make sincere contributions toward environmental and
social sustainability. In response to this, we began our own
dedicated sustainability journey back in 2011.
We are living in a world with mounting changes and challenges,
including rapid globalisation, climate change and keen competition
for talent. To cope with the risks and opportunities associated
with these changes, we are striving to strike a prudent balance regarding our commercial responsibilities,
environmental responsibilities and community involvement. To date we have made significant progress in
meeting our sustainability priorities with some of these accomplishments achieved during the reporting
period highlighted below:




Earned the coveted EarthCheck Silver Certification, the world’s most scientifically rigorous
sustainability management programme for the tourism industry
Established a Recreation and Volunteer Committee to promote work-life balance and encourage
colleagues to make a positive impact on the local community
Won the Manpower Developer Award issued by Hong Kong’s Employees Retraining Board, in
recognition of our outstanding achievements in manpower training and development

As we move closer toward achieving our stated goals, we remain fully committed to addressing a host of
new sustainability challenges with energy, water, waste and community involvement emerging as key areas
of our focus. For this reason we set annual targets in these areas to ensure that we are achieving our
long-term objectives. To help align The Cityview’s corporate vision throughout the organisation, we offer
ongoing sustainability training to our staff on a regular basis.
We welcome your views on our sustainability performance and the contents of this report. Thank you for
supporting us on our journey toward a better, more sustainable future.

Mr. Alex Wu
General Manger
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Corporate
Philosophy
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The Cityview’s corporate culture is distinguished by our sense of responsible behaviour whether related to
our products and services, our employees, our interaction with the environment and to society at large. We
aspire to be a recognised leader in sustainable hotel management, delivering quality products and services
while caring for our guests, employees and society.
We realise our aspirations by:






Striving to meet and exceed customers’ expectations
Valuing human resources
Collaborating with stakeholders
Operating efficiently with care for the environment
Upholding high standards of safety and ethics

The details about implementing the above actions are set out in the “Approach to Sustainable Development”.

Corporate Profile
The Cityview is an independent city hotel located in Yau Ma Tei, Kowloon, Hong Kong and affiliated with the
Chinese Young Men’s Christian Association according to Chapter 1013 of Hong Kong legislation. We offer a
unique and easily accessible range of facilities as well as efficient, streamlined operations, resulting in a
warm hospitality experience for today’s frequent travelers from all over the world. The Cityview has 422
guestrooms, ranging from standard accommodation options to suite facilities. There are also three food and
beverage outlets which serve different cuisines, including Chinese - “The Balcony”, Western - “City Café” and
Thai - “Amazing” (formerly the bar and lounge “The Atrium” in the reporting period). The Cityview provides
two meeting and conference facilities that cater for a total of 400 guests at any one time.
Thanks to the continuous support of our guests and clients who pursue quality products and services, The
Cityview has expanded to serve the community at large not only with our products and services, but also
through community activities, such as making in-kind donations to charitable events, and joining in
volunteer efforts. Our 200 staff members have served about 257,700 and 270,000 room guests in 2012/2013
and 2013/2014, respectively. Also, about 300,000 and 276,000 guests, respectively enjoyed our food and
beverage services in 2012/2013 and 2013/2014.
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City Café

The Balcony

Amazing

Awards and Recognitions
Our on-going commitment to excellence in quality food and service as well as our outstanding record of
sustainability has earned The Cityview a host of third-party recognitions.
Below is a list of awards and recognitions we received during the reporting period.
Award/ Recognition

Award-Granting Organization

Award Description

TripAdvisor

The award recognises that we
consistently garner outstanding
traveller reviews on the TripAdvisor

Brands
Certificate of
Excellence

website.
“U Favourite Food

U Magazine

Awards 2013 – Buffet
Restaurant”

Corporate member of
Commanderie Des
Cordons Bleus

U magazine launches an annual
consumer survey to select citizen’s
favourite restaurants in one person,
one vote fashion. City Café at the The
Cityview won the award for three
consecutive years in 2013.

Commanderie Des Cordons Bleus
De France

The Balcony was recognised as a
Corporate member by the
Commanderie Des Cordons Bleus De
France through an onsite assessment.

Most Popular QTS
Merchant Award

Quality Tourism Services
Association

City Café was feted with 2012’s Most
Popular QTS Merchant Award.

Silver Certification

EarthCheck

EarthCheck is the leading certifier of
sustainability performance for travel
and tourism organisations. We were
the only independent hotel in Hong
Kong to earn the certification in 2013.

Bronze Award of

Environmental Campaign

This award recognises our outstanding

Hotels and
Recreational Clubs
under Sectoral Awards
of 2013 Hong Kong
Awards for

Committee

performance in terms of green
management and green innovations.

Environment
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Environmental
Excellence (HKAEE)
High Flyers Award –
Green City Hotel

Hong Kong Business

Hong Kong Business awarded The
Cityview the title of ‘Green City Hotel’
for two consecutive years in 2014.

Employees Retraining Board

This accreditation recognises our
outstanding achievements in
manpower training and development.

People
Manpower Developer

Memberships and Charters
We actively engage with industry associations, sustainability experts and the Hong Kong Government to
ensure that we are on the right track for sustainable development and remain at the forefront of best
practices.
Our memberships and charters include:


Hong Kong Hotels Association (Board Member and Green Development Sub-Committee Member)
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Federation of Hong Kong Hotel Owners (Member)



Association of Travel Executives (Member)



Hong Kong Tour Operators Council (Member)



Commanderie Des Cordons Bleus De France (Corporate Member)



Office of the Privacy Commissioner for Personal Data, Hong Kong –
Data Protection Officer’s Club (Member)



Hong Kong Environmental Protection Department –
Carbon Reduction Charter and Carbon Audit Green Partner (Signatory)



Hong Kong Environmental Protection Department - Food Wise Charter (Signatory)

Approach to Sustainable Development
Sustainable development is crucial to the long-term success of The Cityview. Our approach to achieving this
is guided by our sustainability policy, which outlines a commitment to environmentally and socially
sustainable business practices. We understand that our sphere of influence extends beyond just our own
operations. For this reason, we collaborate with suppliers, business partners and guests to reduce our
environmental footprint while improving the health and safety of our guests and colleagues, and raising
awareness of sustainability issues.
Our Green Committee is responsible for integrating environmental and social considerations into the Hotel’s
decision-making process and for devising strategies aimed at continuous improvements of our sustainability
performance. The Committee includes departmental representatives and is led by the General Manager who
meets monthly to review performance results and formulate improvement plans.

Risk Assessment and Management
To strategically allocate our resources to meet sustainability goals, we conduct an annual risk assessment
to identify the actual and potential risks to the environment as well as the social aspects of our operations.
Through this assessment, we address the highest risk items on the sustainability action plan.
As we understand that our influence extends beyond our operations to include our entire supply chain, we
established a sustainable purchasing guideline in 2013 to give preference to sustainable products and
services. For example, we favour those items containing recyclable content, as well as products that are
eco-labelled or biodegradable. Furthermore, we source products and services locally whenever possible.

Responsible Behaviour
In addition to acting responsibly in terms of our environmental performance, we are committed to building
and maintaining strong corporate governance and ethical standards that support business sustainability.
Our Code of Conduct outlines standards of ethical behaviour that we expect from our employees on a variety
of issues, including anti-corruption, equal opportunities, fair competition and protection of customer privacy.
It is mandatory for all employees to comply with the Code of Conduct. Those who violate it are subject to
disciplinary actions. To ensure that all employees are acquainted with the Code of Conduct, the guidelines
are included in all staff orientations.
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Material Aspects for Disclosure
To identify materials aspects for reporting, we conducted an internal survey and looked into comments from
external stakeholders during the reporting period. For the survey, issues for consideration were selected
from the GRI G4 list, based on their relevance to the hospitality industry, local context and global trends. To
prioritise the issues, we asked managers to rank each issue based on its influence on business success. To
rank the importance of issues to stakeholders, we considered the frequency of the types of comments
received.
A materiality matrix of the issues is plotted below to illustrate the various priorities.
High
Importance to Stakeholders

25

28 30 29
2 1 24
9 8
11 12 14
16
17

10

20

22

21

3

23

6

5

15

19
4

7
13

27

10

18

26
Low

High

Influence on Business Success
Issues Considered
Economic and General

Environment

Labour

1.

Economic performance

7.

Materials

14. Employment

2.

Market presence

8.

Energy

15. Employee engagement

3.

Indirect economic impacts

9.

Water

16. Occupational health and safety

4.

Procurement practices

10. Products and

5.

Compliance

11. Emissions

6.

Grievance mechanisms

12. Effluents and waste

services

17. Training and professional
development
18. Diversity and equal opportunities

13. Transport
Human Rights

Society

19. Human rights and

23. Community

non-discrimination

Product Responsibility
investment

24. Anti-corruption

27. Customer
28. Product and

health and
service

safety
labeling

20. Freedom of association and
collective bargaining

25. Public policy and advocacy

29. Marketing

communications

26. Anti-competitive

30. Customer

privacy

behaviour

21. Child and forced labour
22. Security practices

Stakeholder Engagement
During the period 2012/2014, we engaged our stakeholders through various means to find out how they view
us as well as discover their expectations of The Cityview. The following table shows our key stakeholder
groups and describes the engagement channels with each of them as well as the findings. The specific key
stakeholders were chosen based on their importance in terms of their financial, environmental and social
contributions, and the frequency of communication and collaboration they have with us.
Group

Engagement channel

Staff





Performance appraisals
Suggestion box
Annual Satisfaction Survey

Findings/ Concerns



Clients and
Guests




Comment card
Comments on online travel websites

Provision of recreation activities to
improve colleagues’ sense of
belonging
Suggestions on improving the
working environment




Suggestions on improving services
and room conditions
Comments on food quality
Hotel location is accessible



Suppliers and
Contractors




Meetings
Consultations



No specific concerns

Partners





E-mail
Meetings
Consultations



Exchange of ideas on improving
services
How to further enhance our
environmental performance

General



E-mail



public



Social media



Enquiries about dining packages
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Guest Experience
We are committed to satisfying our guests with quality products and services, focusing particularly on
customer health and safety as well as marketing communications. To maintain our guests’ health and safety,
we adhere to rigorous hygiene and safety standards by conducting regular inspections and staff training. As
for our marketing communications activities, we do not sell any products or services that have been banned
or are considered controversial. For example, we have stopped providing shark fin dishes since 2012 to help
contribute to shark conservation.

Understanding and Exceeding Guest Expectations
To understand and exceed guest expectations, we employ a number of assessments and improvement tools,
such as comment cards and online guest reviews. We carefully review the guest comments we receive and
formulate improvement plans accordingly.
For instance, each month we analyse guest comments received through comment cards. The chart below
illustrates the survey results on guest satisfaction. Overall satisfaction of our food and beverage services
reached 98.80% and 97.90% in 2012/13 and 2013/14, respectively. Overall satisfaction of our rooms came in
at 91.55% and 93.38% in 2012/13 and 2013/14, respectively. Generally, we see that the survey indicates
consistently high levels of guest satisfaction for The Cityview.
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Employees
Creating a Great Place to Work
Employees are critical to our business success. Therefore to ensure that our business continues to thrive,
we solicit staff opinions through a host of different channels. We also support their professional
development through training, maintaining occupational health and safety and by organising activities to
create a corporate culture that nurtures a proper work-life balance.
Here are some examples of initiatives that are helping us achieve our goal of becoming the hospitality
employer of choice:




Formal orientations for new staff to familiarise them with the workplace more effectively
Annual Best Employee Award to recognise outstanding staff
Implementing family-friendly measures such as paternity leave

Professional Development and Training
Professional development and training are continuously
provided during work hours to keep staff up-to-date on the
latest industry trends, aligning our corporate vision and
helping staff reach their full potential to provide quality
services. Total training reached 2,695 hours and the average
number of training hours per employee was 13 during the
reporting period. All employees also receive regular
performance reviews, which help in their professional
development.
An example of classroom training

Health and Wellness
We are committed to providing a healthy and safe work environment. To this end, we established an
Occupational Health and Safety Committee to identify and reduce safety risks, as well as keep our staff
informed about the latest information on safety issues. The committee meets on a bi-monthly basis to
review performance and initiate improvements. Various training programmes are also regularly provided to
staff to raise their awareness about occupational health and safety standards. In 2013/14, nine work injury
cases were recorded.
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We also organise a wide range of recreational events to encourage staff to strike a balance between work
and leisure. For example, we schedule an annual picnic, sports competitions and staff birthday parties.
These activities have helped enhance our staff’s overall well-being, which is reflected in the high level of care
they show for our guests.

A staff birthday party

Annual Picnic
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Community
We are committed to conducting business in a way that has a positive impact on society. That is why we
respond to the needs of the local community in a strategic and focused way.

Charitable Contributions
During the reporting period, we involved our employees in 14 fundraising activities that benefited the local
community. Our monetary donations totaled over $30,000 from April 2012 to March 2014. In addition to
monetary donations, we provided various types of in-kind donations to charities such as hotel stays, meals
and event venues in support of worthy causes.

Volunteer Events
Apart from donations, we also encourage our employees to take part in
volunteer activities to help the community and to help raise employee
awareness about various social issues. For example, we participated in
“Soapathon” organised by our soap recycling partner Soap Cycling. For
this event, we helped prepare soap for recycling and distribution to
disadvantaged communities around the world in order to improve their
sanitation conditions.
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Soapathon in Oct 2013

Education
To attract the best talent into the hospitality industry, we have been providing trainee/ intern opportunities
to the students of our education partners so they can gain hands-on experience. Moreover, we arrange hotel
visits for students to let them know more about hospitality operations.

Photos of hotel visits

Environment
As a hotel operator, our environmental footprint comprises four elements:
emissions, energy consumption, water consumption and waste production.

greenhouse gas (GHG)

GHG and Energy Consumption
It is widely recognised today that global climate change is due to increasing GHG concentrations in the
atmosphere which is impacting everyone around the world, and is a key challenge for all organisations. In
2013/14, our total GHG emissions reached 4,693 tonnes CO2eq, which comprised our Scope 1 (emissions
from direct combustion of fuels), Scope 2 (emissions arising from purchased electricity) and Scope 3
(emissions arising from treating water supplies, waste water and waste decomposition) emissions. Our total
GHG intensity was rated at 32.7 kg CO2eq/ room night in 2013/14, a decrease of 1.2% compared to 33.1kg
CO2eq/ room night in 2012/13.
Although various initiatives have been
launched to cut our GHG emissions, the
challenges remain daunting. Our investment
in energy efficiency has resulted in 3.7% and
4.7% year-on-year reductions of electricity
consumption in 2013/14 and 2012/13,

GHG Emissions by Scopes
GHG Emissions (Tonnes CO2eq)
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respectively; that is enough electricity to
power 42 homes in Hong Kong for a year1.
However, the reduction of electricity
consumption in 2013/14 only corresponds to
2% year-on-year increase of GHG emissions
due to the change of fuel mix by our
electricity supplier during the reporting
period.

Year
Due to the constraints in selecting our
electricity service provider, in order to continually reduce our GHG emissions, we need to explore a wider
range of energy management opportunities, including installation of a building management system, the
1

According to Energy Efficiency Office, Electrical & Mechanical Services Department, HKSAR Government 60,888 TJ energy was used in residential sector in

2012(http://www.emsd.gov.hk/emsd/e_download/pee/HKEEUD2014.pdf). Census and Statistics Department, HKSAR Government recorded 2,389,000
households (http://www.censtatd.gov.hk/hkstat/sub/sp150.jsp?tableID=005&ID=0&productType=8).
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setting up of renewable energy facilities, and cultivating an awareness and behavior change for energy
management among our colleagues and guests.

Water Consumption
Our total water consumption was 102,396 cubic metres
and 92,778 cubic metres in 2012/13 and 2013/14,
respectively. In other words, we decreased our water
consumption by 10% in 2013/14 compared with the
previous year; that’s enough water to serve 49 homes in
Hong Kong for a year2. We are proud to have achieved
such a great reduction in water consumption during the
reporting period. This is largely thanks to our guests’
participation in our Hotel’s towel and linen as well as Card that inform guests of towel & linen reuse programme
installation of low-flow water taps and dual-flush toilets.
Reuse of rainwater for irrigation and floor cleaning since Jan.
2012 also helped us save water resources. Water is primarily used
for guestrooms and food & beverage outlets. Water samples are
tested on a regular basis to ensure that we comply with local
regulations on the quality of the sewage we discharge.
To support conservation of aquatic life, we have also been
switching to cleaning products that are biodegradable or
eco-labelled.

Collecting rainwater for reuse

Waste Management
To alleviate the pressure on landfills in Hong Kong, we have implemented a variety of programmes to reduce
waste generated from our operations. From 2012/13 to 2013/14, the total amount of waste sent to landfills
rose from 627,440kg to 649,370kg due to improved business performance. However, the waste-to-landfill
per guest night* decreased by 2% in the said period.
Reduce


Encourage staff to print on
both sides



Donate leftovers to the
needy through Foodlink

2

Reuse




Encourage staff and guests
to donate old clothes to
Christian Action
Reuse envelopes for

Recycle



Food waste composting
Partner with Soap Cycling
to recycle used soap for
developing countries

According to Water Supplies Department, HKSAR Government, 504 million cubic m of water was used in the residential sector in 2013 (Water Supplies
Department Annual Report 2013/14), and 2,574,700 domestic households were recorded as at March 2014
(http://www.wsd.gov.hk/en/publications_and_statistics/statistics/key_facts/waterworks_data/index.html#consumer)
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Partner with Friends of the
Earth to provide “Light
Banquet” menu to
customers

internal communications




Used cooking oil recycled
to biodiesel
Recycle paper, plastic,
metals, glass bottles

*Remark: Guest night = No. of room guests + 1/3 Day Guest (EarthCheck definition)

The table below summarises the quantity, type and fate of different types of waste produced from our
operations.
Year

2012/13

2013/14

Paper recycled (kg)

14,770

14,510

Plastic recycled (kg)

6,759

4,243

Metals recycled (kg)

81

65

Glass recycled (kg)

2,665

3,517

UCO recycled (L)

6,879

2,216

Type and Fate

Soap recycled (kg)

Since the launch in 08/2013 to 03/2014: 136

Food donated to Foodlink (kg)

Since the launch in 09/2013 to 03/2014: 922

Food composted (kg)

Since the launch in 06/2013 to 03/2014: 11,345

Clothes donated (kg)

Since the launch in 01/2014 to 03/2014: 16.5

As a waste charge will soon be introduced in Hong Kong, we expect that the treatment and disposal of waste
will result in a significant increase of operational costs. That’s why we will conduct a study to quantify the
different types of waste we produce from our operations. The results of the study will then help us devise
better waste management strategies.

Conservation
Apart from reducing our environmental footprint, we have launched initiatives and support various NGOs’
awareness campaigns to support conservation.
Here are some examples:





Biodegradable/ with eco-content/ FSC-certified room amenities
FSC-certified paper and napkins with recyclable content
Source food and supplies locally, if possible
Partner with Fish & Season to source sustainable seafood items
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Participate in the “Light Banquet” campaign organised by Friends of the Earth to offer banquet menus
with fewer dishes to reduce waste
Offer low-carbon menus, events and carbon offsets
Adopted a “No shark fin” policy for all menus since 2012
Participated in WWF’s Earth Hour annually since 2013
Hosted the “Love Green Live Green” campaign from 03/2013 to 05/2013 to inform our guests about
green living tips
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GRI Index
General Standard Disclosures
Section

General
Standard
Disclosures

Description

Section/
Statement

Strategy and
Analysis

G4-1

Statement

Organizational

G4-3

Name of organisation

Front page

G4-4

Primary products and services

Corporate Profile

G4-5

Location of organisation’s headquarters

G4-6

No. of countries where the organisation operates

G4-7

Nature of ownership and legal form

G4-8

Markets served

G4-9

Scale of organisation

G4-10

Workforce

G4-11

Percentage of total employees covered by
collective bargaining agreements

from the most senior decision- maker

General
Manager’s
Message

Profile
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Employees are
not covered by
collective
bargaining
agreements.

G4-12

Supply chain

Approach to
Sustainable
Development

G4-13

Significant changes in the reporting period

N.A. ; this is the
1st Sustainability
Report (SR) for
The Cityview

G4-14

Precautionary approach

Approach to
Sustainable
Development

G4-15

External charters, principles & other initiatives

Corporate profile
& environment

G4-16

Strategic Organizational Memberships

Corporate Profile

Section

General
Standard
Disclosures

Description

Section/
Statement

Identified
Material
Aspects &
Boundaries

G4-17

Entities included in the organisation’s financial
statements

The Cityview only

G4-18

Process for defining the report content and the
aspect boundaries, how the organisation has

Editorial Policy &
Approach to

implemented the reporting principles for defining
the report’s content

Sustainable
Development

G4-19

Material aspects

Approach to
Sustainable
Development

G4-20

Aspect boundary within the organisation

Editorial Policy

G4-21

Aspect boundary outside the organisation

Described in
individual
sections

Stakeholder
Engagement

Report Profile

G4-22

Effect of any re-statements

N.A.; this is the

G4-23

Significant changes from the previous reporting
period

1st SR of The
Cityview

G4-24

Stakeholder groups engaged by the organisation

Stakeholder
Engagement

G4-25

Basis for identification and selection of
stakeholders

G4-26

Approach to stakeholder engagement

G4-27

Key topics and concerns raised by stakeholders

G4-28

Reporting period

Editorial Policy

G4-29

Date of latest previous report

No previous
report

G4-30

Reporting cycle

G4-31

Contact point for questions regarding the report

G4-32

“In accordance” option chosen

G4-33

Assurance

Editorial Policy

No assurance
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Governance

G4-34

Governance structure of the organisation

Confidential

Ethics and
Integrity

G4-56

Organisation’s values, principles, standards and
norms of behaviour

Corporate
Philosophy &
Approach to
Sustainable
Development

Specific
Standard

Section/
Statement

Specific Standard Disclosures
Category

Aspect

Description

Disclosures –
Material
Aspects
Economic

Economic
Performance

G4-DMA

Corporate Profile

G4-EC1

Direct economic value
generated and distributed

Confidential

G4-EC2

Financial implications and other
risks and opportunities for the
organisation’s activities due to

Environment

climate change
Market
Presence

Environment

Energy

G4-EC5

Ratio of entry level wages
compared to local minimum
wage

Wages of all
entry level staff
exceed local
minimum wage.

G4-EC6

Proportion of senior
management hired from the
local community at significant
locations of operation

100%

G4-DMA
G4-EN3

Environment
Energy consumption within the
organisation

G4-EN5

Energy intensity

G4-EN6

Reduction of energy
consumption
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Water

Category

Aspect

G4-DMA
G4-EN8

Total water withdrawal by
source

G4-EN9

Water sources significantly
affected by water withdrawal

Specific
Standard
Disclosures –

Description

Section/
Statement

Material
Aspects
Environment

Emissions

G4-DMA

Environment

G4-EN15

Direct greenhouse gas (GHG)
emissions (Scope 1)

G4-EN16

Energy indirect greenhouse gas
(GHG) emissions (Scope 2)

G4-EN17

Other indirect greenhouse gas
(GHG) emissions (Scope 3)

G4-EN18

Greenhouse gas (GHG)
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emissions intensity
G4-EN19
Effluents and
Waste

G4-DMA
G4-EN23

Products and
Services

Reduction of greenhouse gas
(GHG) emissions

Total weight of waste by type
and disposal method

G4-DMA
G4-EN27

Extent of mitigation of products’
and services’ environmental
impacts.

Compliance

G4-EN29

Monetary value of significant
fines and total no. of
non-monetary sanctions for

No incidents of
non-compliance

non-compliance with
environmental laws and
regulations
Category

Aspect

Specific
Standard
Disclosures –
Material
Aspects

Social

Employment

G4-DMA

Description

Section/
Statement

Approach to
Sustainable
Development

Labour
Practices
and Decent
Work

Occupational
Health and

G4-LA1

Total no. and rates of new
employee hires and employee
turnover

Total no. of new
employee hires:
12 (as at 31 Mar
2014)

G4-LA3

Return to work and retention
rates after parental leave

100%

G4-DMA

Employees

Safety
G4-LA6

Types and rates of injuries,
occupational diseases, lost days
and absenteeism as well as
total number of work-related
fatalities, by region and
gender

G4-LA7

Workers with high incidences of
or high risks for diseases
related to their occupation

No workers with
high risk of
diseases related
to their
occupation

Training and
Education

G4-DMA
G4-LA9

Employees
Average hours of training per
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year per employee by gender,
and by employee category
G4-LA11

Category

Aspect

Specific
Standard

Percentage of employees
receiving regular performance
and career development
reviews, by gender and
employee category
Description

Section/
Statement

Disclosures –
Material
Aspects
Social

Local
Communities

Society

G4-DMA
G4-SO2

Community
Operations with significant
actual and potential negative
impacts on local communities

No operations
with significant
actual and
potential
negative impacts
on local
communities

Anti-corruption

Product
Responsibility

Customer
Health and

G4-DMA
G4-SO4

Communication and training
on anti-corruption policies and
procedures

G4-SO5

Confirmed incidents of
corruption, and actions taken

G4-DMA

Approach to
sustainable
development
No confirmed
incidents of
corruption
Guest experience

Safety
G4-PR2

Total number of incidents of
non-compliance with
regulations and voluntary

No incidents of
non-compliance
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codes concerning the health
and safety impacts of
products and services during
their life cycle, by type of
outcomes
Category

Aspect

Specific
Standard
Disclosures –
Material

Description

Section/
Statement

Aspects
Social

Product and
Service Labelling

Product
Responsibility

G4-DMA
G4-PR4

G4-PR5
Marketing
Communications

Guest Experience
Total number of incidents of
non-compliance with
regulations and voluntary
codes concerning product
and service information and
labelling, by type of
outcomes

No incidents of
non-compliance

Results of customer
satisfaction surveys

Guest Experience

G4-DMA
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Guest Experience

G4-PR6

Sale of banned or
controversial products

G4-PR7

Total number of incidents of
non-compliance with
regulations and voluntary
codes concerning marketing
communications, including

No incidents of
non-compliance

advertising, promotions, and
sponsorship, by type of
outcomes
Customer

G4-DMA

Approach to

Privacy

Category

Aspect

Sustainable
Development
G4-PR8

Total no. of substantiated
complaints regarding
breaches of customer privacy
and loss of customer data

No complaints
received

Specific
Standard
Disclosures –

Description

Section/
Statement

Material
Aspects
Social

Product
Responsibility

Compliance

G4-DMA

The Cityview
complied with
local regulations
on product
responsibility.

G4-PR9

Monetary value of significant No incidents of
fines for non-compliance with non-compliance
laws and regulations
concerning the provision and
use of products and services
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